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Benicia 
Means Business 



♦ Corporate Consulting 

♦ Professional Services 

♦ Personal Services 

♦ Shopping 'Dining* Lodging 

o 

Benicia's is a committee of 
the Benicia Chamber of Commerce. 
This community-oriented group of 
highly motivated professionals is 
committed to promoting business in 
Benicia. To learn more about BizNet 
or any of these businesses please 
contact us at 707 745-2120. 
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BIZNET 




OOD BV3 S 



Advertising 
Weekender Magazine 

www.weekendermagazine.com 

Architect 
Dehado 

Architectural Group 

940 Adams Street, Suite H 

747-4752 

Banking 

Business & Personal 
1st Pacific Credit Union 

836 Southampton Road, Ste. C 

552-4550 

Bed & Breakfast 

The Inn at Benicia Bay 

145 East D Street 

746-1055 

www.theinnatbeniciabay.com 

Bookkeeping & Taxes 
The Bookkeepers 

1523 Tennessee Street, Vallejo 

648-1200 

www.davisfinancialservices.com 

Carpet & Upholstery 
Cleaning 

Spotless Carpet Cleaning 

736 First Street 

746-8656 

Chamber Of Commerce 
Visitor Information 
Benicia Chamber of 
Commerce 

601 First Street 

745-2120 
Chiropractor 
Kaufman Chiropractic 

200o Columbus Parkway 

745- 5566 

www. kaufmanchi ro .com 
Coffee House 
In The Company of 
Wolves Coffee House 

737 First Street 

746- 0572 



Computers & Networks 
Network Solutions 

617 Cordelia Circle, Vacaville 

447-3300 

Graphic Design • 
Marketing • Printing 
Larry Mills Design 

746- 5671 
Home Improvements 
Benicia Home 
Improvement Center 

73o First Street 

745- 8337 

Ice Cream Desserts & 
Drinks 

Baskin Robbins 

191 Military East 
Corner Military & E. 2nd St. 

747- 6119 

Investment-Financial 
Planning 

Morgan Stanley 

560 First Street, Suite B-108 

747- 0794 
Limousine Service 
Amore Limousine & 
Sedan Service 

748- 1441 

Management Consulting 
The Christopher Group 

746- 8444 

Make-up • 

Color Analysis • Bridal 
Carta Gallagher's 
Seasonality 
Makeup Studio and 
Color Analysis 

746-0828 

www.geocities.coni/seasonality 

Massage Therapist 
& Esthetic ian 

Wellness Arts Spa 

602 First Street 

745-1201 



Mortgages & Home Loans 
Nationwide Mortgage 

1078 Carol Ln. #200, Lafayette 

925-284-5420 

Pet Door Panels • 

Air Purification Machines 

Featherer Pet 

P.O. Box 341 

745-5016 

Property Management 
Silva's Solano County 
Property Management 

640A Tuolumne Street, Vallejo 

557-7368 

www.silvaspropertymanagement.com 
Real Estate 

Judson and Company 

310 Military West 

745-0759 

Signs 

The Sign Maker 

670-C East H Street 

747-1308 
Storage 

680 Mini & RV Storage 

3300 Park Road 

747-1730 
Travel Agency 
Austin Travel 

940 Adams Street, Suite M 

747-7744 



Trophies • Awards • 

Engraving 

F & P Engraving 

475 Military East 

745-0451 

Website Design 
Miyoji Productions 

747-4747 

www.miyoji.com 

Writing & Editinc 
eScribblers 

747-5592 
www.escribblers.com 
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The SolanoFirst 

news masazine 
is published by the 

Solano Economic Development 
Corporation 

Promoting Quality 
Business Development 
In Solano County since 1983 




CORPORATE OFFICE 

424 Executive Court North, Suite C 
Suisun, California 94585 

tel 707 864 1855 
fax 707 864 6621 

website-. www.SEDCORP.org 
e-mail: sedcorp@sedcorp.org 

RICHARD MARCOGLIESE 

Valero Refining Company-California 

Chairman 

MARY T. MCCARTHY 

President 

e-mail: marym@sedcorp.org 

PAT UHRICH 

Office Manaser 
e-mail: patu@sedcorp.org 

EVE M. CORYELL 

Director of Marketing 
e-mail: evec@sedcorp.org 

To advertise in SOLANO First 

please call Pat Uhrich: 707 864 1855 

DESIGN & LAYOUT 
GEORGIA HOUSE GRAPHICS 
840 Cedar Ave, Mare Island 
Vallejo, CA 94592 
707.553.1907 
e-mail: carolghg@silcon.com 
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SOLANO'S REAL ESTATE REALITIES 
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Mark Joseph, City Manaser 
American Canyon 
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Solano County Dealmakers 



Cover illustration: 

One Harbor Center, Suisun City 
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Visit the Jelly Belly Visitor Center 
and Take the FREE Factory Tour 

Monday - Sunday 9 am to 5 pm 

Bring the whole family and nibble your 
way through our Beautiful Visitor Center. 

Visit the Jelly Belly Cafe, Ice Cream Bar, Candy Demo 
Kitchen, Java Bar and the sampling counter in the Retail Store. 

For Information & Directions call: Visit us online at: 
1-800-953-5592 j( 



JELLY BELLY CANDY COMPANY 

One Jelly Belly Lane, Solano Business Park, Fairfield, CA 94533 

® Reg. TMs of Jelly Belly Candy Company 




President's Message 



NEW DIRECTION 

Mary McCarthy 



ith this issue, we welcome 
an expanded number of corporate site 
selectors to our SolanoFirst distribution. 

This quarterly publication is intended 
to showcase Solano County, part of the 
larser San Francisco Bay metropolitan 
area. Our articles highlight the local 
economy, its assets and the region's high 
quality of life. 

SolanoFirst forwards the 
SEDCORP mission of marketing Solano to 
attract new corporate capital investment 
and quality jobs for our resident popula- 
tion. 

Solano's seven cities, Benicia, Dixon, 
Fairfield, Rio Vista, Suisun City, Vacaville 
and Vallejo, welcome your business. 



In this issue — 

• Solano's Commercial and Industrial 
Real Estate Experts Comment on the 
Current Market and Forecast Next 
Year's Activity 

• Meet American Canyon City Manager 
Mark Joseph as he talks about his 
City's Goals and Challenges 

• Follow the Dealmakers 

Check out our web site at www.SED- 
CORP.org for economic and demographic 
data, Community Profiles, and business 
information. 

Contact information — 

marym@SEDCORP.org 

Enjoy this issue. Your feedback is 
always welcome. Contact me at 
marym@SEDCORP.org. 



mKeegan & Coppinm 



SANTA ROSA OFFICE 

(707) 528-1400 

PETALUMA OFFICE 

(707) 664-1400 

LARKSPUR OFFICE 

(415)461-1010 



Keegan& Coffin Comp any, In c. 

iiiiiiiiiiiiiiuimnnsnnaasma 

Worldwide Real Estate Services 



Power/Experience/Action 



Through our ON COR International affiliation: 
Over 250 Fortune 500 Clients 
200 Markets Around the World 
+ $22 Billion in Assignments Last Year Alone 
IT ALL ADDS UP TO RESULTS I 



NAPA/SOLANO OFFICE 

477 Devlin Road, #104 
Napa, CA 94558 
(707) 252-1400 

Email: 

kcnapa@keegancoppin.com 

Website: 
w w w. keegan coppin . com 
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Solano's Real Estate Realities 



•F 

JL or the year 2000, Solano County 
ranked number one of the 58 California 
counties in terms of the rate of job 
growth. Solano enjoyed a 6.2% increase 
in jobs, almost 30,000 in absolute num- 
bers, and the unemployment rate fell to 
an historic low under 4%. 

The reasons for this economic growth 
are clear. The first is location. Solano is 
sandwiched between two major metro- 
politan areas, Sacramento and San 
Francisco, both of which are positioned 
well in the information technology, bio- 
medical and entertainment industries, 
three major economic engines. The suc- 
cesses of these industries are leveraged 
by significant gains in international trade. 
FThe Solano economy is a function of 
these larger metropolitan areas. 
In addition to a choice location, 



Solano's seven cities are friendly to busi- 
ness, each devoting resources to attract- 
ing new capital investment and jobs to 
the region. Solano also offers affordable 
and available land for development, a 
quality labor force and a high quality 
of life. 

Today the U.S. economy is showing 
signs of a slowdown and the global 
economy is uncomfortable. Even the 
Bay Area economy has seen shifts with 
the rapid demise of the dot com phe- 
nomenon and slowing sales in the tech- 
nology sector. Many analysts attribute 
this slowdown to a normal business 
cycle - an economy that may be taking 
a breather after a very long, historically 
long, period of unabated expansion. 

SolanoFirst recently spoke to a 
number of commercial and industrial 



real estate brokers working the Solano 
area, out on the front lines, for their take 
on this region's economic picture for the 
remainder of this year and a forecast for 
2002. From the horses' mouth. . . 

■ Bret De Martini, CCIM, is a Vice 
President and broker with Grubb & Ellis, 
specializing in industrial and office-relat- 
ed industrial properties. With 16 years 
experience in real estate, 11 in the 
industrial sector and five in the invest- 
ment sector, Bret assists clients in leas- 
ing, land sales, build-to-suit and invest- 
ment sales in his "Bermuda Triangle", 
which is made up of Napa County and 
the cities of Benicia and Fairfield in 
Solano County. 

"I'm looking forward to 2001 — it will 
be a great year for commercial and 
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industrial real estate in Solano County. 

"I've read and listened to the nega- 
tive press about the economy, but from 
my perspective our market is still very 
good, with strong activity. We represent 
the Busch Campus Park and Corporate 
Center properties in Fairfield that are still 
very active. From my perspective, hic- 
cups are normal, but the good news is 
we are not losing any deals and compa- 
nies are still looking to move to Solano. 

"There is a lot more vacancy now 
than last year, especially in Napa County 
and the City of Vacaville, and some in 
Benicia, but it will be absorbed this 
year. Last year the heavy office demand 
surprised us. Today the office marked 
has slowed down, but the industrial 
demand is strong. And this year there is 
some product available. 

"I believe the real estate market is still 



very healthy, but not as crazy as a year 
ago, when the rest of the Bay Area 
went nuts. 

"In the bad economic times, we 
plug away. When the economy is good 
it's easier. Solano has always been 
steady, not like San Francisco or San 
Jose, which run hot and cold. We don't 
get too far ahead of ourselves in Solano. 

"Fairfield is a great city to do busi- 
ness in. Sean Quinn and Joe Lucchio 
(City staff) are always very creative and 
helpful. I am working now with a com- 
pany from Hayward that will be consoli- 
dating three locations in the Busch 
property in Fairfield, bringing both man- 
ufacturing and office uses. Benicia was 
their first location choice, but the deal 
came together in Fairfield. Working with 
Bill Brown (Busch developer) and the 
Fairfield staff has been great. They are 



A 

ALKAR 



♦ HUMAN RESOURCES 

♦ Full-time Placement 

♦ Temporary Staffing 

♦ Executive Search 

♦ COMPUTER TRAINING & CONSULTING 
fit from the Experience 

421-0110 



wwWol .alkar.com 



Napa 

3273 Claremont Way 
Napa, CA 94558 * 
224-5468 



Solano 



333 Sunset Avenue 
Suisun City, CA 94585 
421-0110 



the reason the company is not looking 
at Tracy and Modesto (in the Central 
Valley). 

"Solano locations offer land in the Bay 
Area at $2.50 to $6 per sq ft. No other Bay 
Area location can even come close." 

■ Brooks Pedder, SIOR, and Phil 
Garrett are managing partners and brokers 
in Colliers International's Fairfield office. 
Brooks' markets business park office and 
industrial properties exclusively in the 
Solano area. Phil works both the Contra 
Costa and Solano County industrial and 
office markets, with the majority of his 
deals in Solano. They have been active 
during the various business cycles in this 
region over the last 16 years, and have 
leased or sold most of the properties in 
the business parks at one time or another. 
Today they market the Fairfield, Vacaville, 
Benicia area with the same degree of 
enthusiasm. 

Brooks: "Prior to 1995, about two-thirds 
of the deals we saw were migrations of all 
types from the Bay Area. With 30 million sq 
ft in business parks, Solano now has a sig- 
nificant intra-market growth and is less 
dependent on in-migration. In a reverse of 
the prior trend, growth from within the 
Solano region accounted for a majority of 
the deals between 1995 and 2000. New 
companies migrating to Solano are, howev- 
er, most welcome." 

Phil "Expansion patterns in the Bay Area 
are geography-based. Industrial develop- 
ment is making its way up the I-80 corridor. 
As the Port of Oakland is the center of 
materials and product shipment, develop- 
ment has been occurring in concentric cir- 
cles out from the Port. Because the huge 
inventory of industrial space built up in the 





Proposed 
MacLaughlin Co. 
industrial project, 
Dixon 



early 1990's is now gone, totally absorbed, 
land values are goins up. 

"Companies from Hayward and Union City, 
for example, look to the Central Valley for 
expansion opportunities, as do distribution 
companies from San Leandro. Companies 
from Berkeley, Emeryville, Richmond and the 
Concord area look to Solano County for 
expansion. Industrial companies are finding 
places like Richmond transitioning away from 
heavy industrial and converting to office as 
the demand and price of land rises. Industry 
in the East Bay will move to Solano in order to 
expand - they have no choice. 

"Over the Carquinez Straits, the Benicia 
Industrial Park is just about out of land, with 
perhaps 12 acres remaining for development. 
The Benicia Business Park(Seeno), potentially 
about 500 acres and now in the entitlement 
process, is all that remains on the I-680 
corridor. 

"Along the I-80 the remaining industrial 
property in the south of the County is on Mare 
Island in Vallejo. The process of transferring 
the former military base to civilian ownership 
is still on going. Availability on Mare Island is 
fairly limited - older buildings that need 



significant capital investment just to make 
them usable. Most of the usable buildings 
are now occupied. 

"As a result, there is virtually no existing 
inventory or land for development south of 
Fairfield. Fairfield and Vacaville are where the 
action will be." 

B rooks: "During the period of recovery 
and record growth between 1995 and 2000, 
Bay Area migration was basically stifled. 
Prosperity dissolved corporate bottom line 
concerns in favor of increasing capacity 
quickly. 

"Today Solano County is poised to benefit 
from the slow down in the market. I like to 
think of this region as 'recessionary benefi- 
cial', meaning Solano should gain in the cur- 
rent economy 

"With the impending economic slow- 
down Bay Area companies can no longer act 
like spoiled children and spend, spend, 
spend. Instead they are more likely to tighten 
their operating belts. Companies that for 
business reasons need to be in the Bay Area 
are finding Solano their only viable alterna- 
tive. Even if there is a major fall in lease pric- 
ing in the East Bay for warehouse and office, 
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Solano pricing in most cases is still half the 
cost of the East Bay. 

"Companies are feeling their way through 
the changes in the economy now. Some cor- 
porate accounts that were in the midst of 
transactions have put decision-making on 
hold. I expect the second half of 2001 to be 
good for a couple of reasons. 

"First, companies holding on decisions will 
be forced to choose. Second, some Bay Area 
companies will put a higher priority on cost 
cutting scenarios as they face lease renewals. 
Both scenarios are good for Solano, the 
affordable Bay Area choice. In addition, 

Ernie 
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www.thornton-sons.com 

E-mail: TSjewclers@thornton-sons.coin Custom Design Watch Repair 



Solano's abundant labor supply will make the east- 
ward migration easier for companies." 

Phil: "Solano is attracting less distribution, and 
more manufacturing and office uses. In addition to 
cost efficiencies, companies are coming to Solano 
because of a large and economical labor force. 
Many find Solano is where their employees 
already live. 

"Vacaville has a unique niche. Although the City 
is a little distant from the Ports, Vacaville has seis- 
mic value to companies expanding from the Bay 
Area. It is in a different seismic zone from the rest 
of the Bay Area. This is attractive to companies that 
want to diversify the earthquake risk and also a 
good location for call center and back office uses. 

"The dot com meltdown shouldn't affect Solano 
- they were never here to lose. I believe Solano's 
continued economic growth will be slow and 
steady, just like it always has been. We don't see 
the big boom/ bust cycles that the South Bay 
experiences." 

Brooks: "Our deal pipeline is now picking up. 
2002 looks very positive." 

■ Ron Waslohn has been involved in commer- 
cial real estate in Solano for 20 years. A founding 
partner of six-year-old Premier Commercial in 
Fairfield, Ron specializes in Class A office leasing 
and investment property sales. He recently com- 
pleted a 40,000 sq ft transaction with the Fairfield 
Medical Group for space in a Vacaville office 
building about to begin construction. 

"2001 has been good to me. There is a steady 
flow of activity that does not appear to be dimin- 
ishing. The interest is coming from companies out- 
side Solano that are expanding or re-locating from 
other part of the Bay Area. The downside now is 
that Solano is like a store with no stock on the 
shelves - very thin on inventory with a vacancy rate 
below 3% for Class A office. 

"There are a number of products in develop- 

continued on page 15 



INTERVIEW WITH 



MARK JOSEPH, 

CHY MANAGER OF AMERICAN CANYON 

American Canyon is a new California city. Althoush 
adjacent to the City of Vallejo in Solano County it is 
located in Napa County. Incorporated in 1992 with a 
population of about 7,500, American Canyon today is 
home to about 10,000 with an eventual buildout of 
about 18,000. The General Plan currently outlines a 
phased buildout of 18,000 by 2020. SolanoFirst recently 
met with City Manaser Mark Joseph in his office, locat- 
ed in a residential area. 

WHERE IS AMERICAN CANYON? 

Interviewer: I thought I was heading to a home 
address on my way to City Hall today 

Joseph: "You're not the first to be surprised to find 
this City Hall in a residential area. But right now 
American Canyon doesn't have a city center, and this 
location works fine for us." 

ABOUT AMERICAN CANYON 

"American Canyon is a community that knows itself 
and what it wants to be. When the General Plan was 
developed, the community understood that it wanted a 
small town atmosphere, and the Plan is a blueprint for 
that vision. 

"The City is growins within existing constraints - hills 
to the east, wetlands to the west, vineyards as urban 
separators to the north, and the City of Vallejo to the 
south. American Canyon has three guiding principles 
built into the General Plan - a healthy greenbelt, self-suf- 
ficiency and a primarily residential character. 

"American Canyon is well laid out. The character of 
our community will be primarily residential, with neigh- 
borhood-serving retail. The greenbelt will come from 




both the environmental borders and with planned open 
space and parks. 

"The vision of self-sufficiency is carried out through 
carefully planned retail, industrial and commercial areas. 
The industrial area to the northwest is physically separat- 
ed from the residential. This industry will be clean - we 
are not looking for smoke-stack industry. 

"A business park is planned to the northeast, on the 
other side of the Highway, also separated from residen- 
tial development. American Canyon will differentiate 
itself from Vallejo to the south by landscaping and the 
architectural design of retailers along the Highway 29 
corridor from Vallejo. The separation will be apparent 
by appearance. 

"These goals are made possible by careful budget 
planning to build and maintain primary infrastructure 
designed to the small city vision, a process that is being 
validated over time. 

"American Canyon's goals include a high school, a 
supermarket and a weekly newspaper." 

CITY CENTER 

"The Town Center concept is the heart and soul of 
the General Plan. It may not happen as soon as planned 
but it will be a logical outcome of the City's growth. The 
City fathers envision specialty shops in the Town Center, 
not big box retail. We believe that smaller specialty 
retail, which will create a sense of place in the Town 
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Center, is a natural complement to the traditional retail planned on 
the Highway 29 Corridor. Besides, a city the size of American Canyon 
can't support big-box retail." 

CHALLENGES IN IMPROVING THE HIGHWAY CORRIDOR 

"The biggest problem is in the ability to assemble parcels. 
Property owners reluctant to sell or develop are a challenge, along 
with owners who want to develop in the wrong places. 

"Redevelopment is a tool that often makes sense for cities with this 
challenge, but it does not make sense for American Canyon. Our 
economic base consists of residential development and a couple of 
lumberyards. American Canyon breaks the rule that residential devel- 
opment doesn't pay for itself. Here residential provides net revenues 
to the City. Why? When this City was incorporated, the economic sit- 
uation allowed a greater share of property tax to be returned to the 
City. Negotiations with the County of Napa were based on a revenue 
neutral formula, i.e. expenses and revenues in balance. As a result the 
City gets back 30 - 35 cents of every property tax dollar, about twice 
as much as most cities in the region. Based on today's economic 
conditions, an annexation into the City would be accompanied by 




People who fit. 

The right place, the right 
time.. .the right people. 




www.expresspersonnel.com 



NEW... Off ice Services Division 

For temporary or full-time office 
personnel count on Express to 
provide trained, qualified people 
for a variety of positions. 

• Receptionists 

• Word Processors 

• Administrative Assistants 

• Customer Service 
Representatives 

• Data Entry Operators 

• Accounting Personnel 
and more 

To ensure the right fit for your 
work environment, every 
Express associate completes 
a comprehensive 21 -step 
evaluation process. 

Call Express today... the right 
place for people who fit. 



only about 13 cents of each property tax dol- 
lar returned to the City. 

"The American Canyon incorporation was 
a sood deal for the County at that time and 
took a burden off the County's back. But the 
benefit was short term - the County loses 
Ions term. That's part of the reason the rela- 
tionship between the City and County is 
strained." 

CURRENT STATUS 

"American Canyon is growing fast now. 
We could reach our 2020 buildout of 18,000 
population as soon as 2010. The City will 
need to begin dealing with the social 
impacts of new citizens. 

"The City's policy is to grow and then 
stop. There is no economic reason to annex 
new land for homes at this time. We could 
use more industrial land however." 

NEW RESIDENTS 

"Who's coming to American Canyon? We 
are seeing an influx of Bay Area residents 
seeking more affordable housing and exhibit- 
ing a will to commute long distances to jobs. 
Just like most other parts of the Napa/ Solano 
region. The City is encouraging white collar 
jobs in the business parks, with a desire to 
create jobs for residents and lessen the com- 
muting nature of the resident population." 

INNOVATIVE MARKETING 

"American Canyon does have unique mar- 
ket positioning in terms of our new housing 
offerings. In order to better compete in the 
digital economy, new home subdivisions 
offer fiber optic cabling. In the last 12 
months, the City has negotiated a contract 
with Competisys, a start-up company based 
in Irvine. Competisys provides superspeed 
Internet access - one hundred times faster 



FOR MORE INFORMATION, CALL 
FAIRFIELD (707) 422 9955 VACAVILLE (707) 446 2150 NAPA (707) 224-9252 
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than DSL lines. It's a plus for home-based 
businesses and 21st century information 
exchanges, such as video conferences. The 
company's fiber network is separate from 
the phone lines, so new American Canyon 
homeowners have a choice - Pacific Bell or 
Competisys. 

"The Competisys service is available in 
one subdivision now; however, based on 
current nesotiations, we hope to see the 
service in other subdivisions. In the future, 
we expect to make it a condition for new 
development — potentially addins another 
1000 new homes, priced from the mid- 
$300,000's to the mid-$400,000's. 

"Competisys provides a franchise fee to 
the City, and will build a service to all city 
facilities and schools throush their fiber net- 
work. This community intranet is an orisinal 
concept. And the City is protected - 
the hardware is in the sround whether 
Competisys stays around or not. 

"Existing residential areas are a challenge 
to retrofit. It's easy to add another line to 
the overhead infrastructure, but the under- 
ground network will be a bigger challenge. 
Wireless remote might be a practical solu- 
tion in those instances. 

"American Canyon has planned its hous- 
ing choices well. In 1992 the City started 
with small, starter homes. Today the new 
homes are larger, move-up homes. 
American Canyon has a good planning 
director and he held his ground. We did 
not accept more starter homes when that's 
all the market would bear in the mid-1 990's. 
To some extent, we played 'chicken' with 
the developers, and the City waited three 
years for the market to catch up to our 
needs. It was a difficult time for staff, but 
we felt strongly that it was in the City's best 
interests to wait for the right products." 
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Gensa, Oracle and Microsoft 

Your Partners for Success 



Relational Database Systems 
Oracle and Microsoft Products 
Windows NT Networks 
Intranets 
Experienced Staff 
World Class Products 
Oracle and Microsoft Certifications 
In-House Demonstration Suite 




707864-1 766 

324 A Campus Lane 
Fairfield, CA 94585 
www.gensa.com 
e-mail gensa@gensa.com 
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We Work Smarter and Harder 



Mustico Realty Offers In-Depth 
Knowledge of Bay Area Real Estate. 



Mustico offers one-stop shopping for home buyers & sellers, 
providing all real estate, insurance & escrow services. 



•Selling A Home? Mustico Realty Offers Sellers. 

* A Personalized, Comprehensive Marketing Plan 
♦> Advertising in Target Markets 

* Unique, Home Sellers Insurance Package 

* Lender Access & Refinance Expertise 

♦ Commercial & Business Property Opportunities 

Buying A Home? Mustico Realty Offers Buyers. 

♦ Homes that are "excellent values and good buys" 

♦ Hillside and waterfront homes 

♦ Unusual properties, many with pools & guest houses 

* Condominium homes for easy living 



Excellence In Service... Experts You Can Count On 
3469 Tennessee Street . Vallejo . CA 94591 
E-mail: info@musticorealty.com 



707-552-5660 



OPEN SPACE 

"It has been a challenge integrating 
recreational space, grazing land, and envi- 
ronmental preserves - making everybody 
happy. Compromise has been necessary 
but it is not easy The City has two square 
miles of open space, including parks, hik- 
ing and horse trails, and wetlands. We 
accepted a grant to acquire wetlands from 
Port of Oakland, and we are negotiated 
with a private owner for hillside acreage to 
put into a Land Trust. Our citizens are very 
active in these community affairs, more 
than I've seen elsewhere." 

PHILOSOPHY OF A CITY MANAGER 

"The City has 42 full-time staff , another 
16 in the fire department, and 10 on con- 
tract with the Sheriff's Department, for a 
grand total of about 70. American Canyon 
runs a little leaner than comparably sized 
cities. 

"Retired city manager Wes McClure is 
fond of saying that city managers don't 
make good politicians I believe that a city 
manager is both a politician and a techni- 
cian. They need a sense of politics, and 
political skills are important to success as a 
city manager. 

"On the technical side, good analytic 
skills and a finance background are impor- 
tant. Managing a city is basically managing 
a multi-million dollar service corporation. A 
city manager needs the ability to learn a lot 
of skills quickly - civil engineering, land- 
use, community needs. If you focus on ser- 
vices and community needs, and don't 
make serious financial mistakes, then rev- 
enues will follow. A city manager needs to 
be efficient, effective and fair. 

"Sure there are conflicts. The manager 
needs to be fair, yet operate the city like a 
business. An example is the bidding 



process. Often a city can get a better contract through negotiat- 
ing with a vendor rather than going through the bidding 
process. But the public perception of a negotiated contract is 
not always a good one, so the manager's fiduciary responsibility 
calls for a bidding process. A city manager's success depends 
on the ability to walk that fine line, and not stray too far. 

"In personnel matters, I take a lesson from In Search of 
Excellence - find good people with good judgement and suc- 
cess will follow. Hire bad people and you will fail no 
matter what clever systems you install. In many ways the success 
of the management team is the luck of the draw, unless you are 
lucky enough to hire all of your Department Heads, which I was. 



Favaro, Lavezzo, Gill, 
Caretti & Heppell 

A PROFESSIONAL CORPORATION 

More than a firm 9 
of good lawyers... 
good lawyers who know 
Solano County 

We are one of Solano County's oldest law firms, one that prides itself in 

developing long-term client relationships. We provide personalized 
service while using the best aspects of available technology aids to help 
you control your increasingly complicated business environment. When 
you call us, you speak to a lawyer instead of a voice -mail maze. 
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Income and Estate Tax Planning 
Real Estate Sales and Commercial Leasing 
Land Use Planning, Zoning, and Development 
Tax Deferred Exchanges 
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707-552-3630 • fax 707-552-8913 

712 Enterprise St., Fairfield, CA 94533 
707-425-3977 • fax 707-552-8913 



10 



"I am a staunch advocate of the philosophy that the best 
solutions come from workins on multiple crises at one time. As 
a procrastinator, I wait for the good solution to emerge at the 
last second. It's frustrating for my staff but somehow it all seems 
to come together. 

"My management style is collegial. I don't give direct orders. 
Rather, I ask what people think and try to read body language. I 
like to throw out a lot of ideas in the hope that one will stick 
and blossom. The only time my staff will get in trouble is if they 
don't speak up when they think my ideas won't work. Once a 
decision is made, however, I expect implementation. 

"I see myself as a result-oriented, orchestra conductor. 
My job is to help personalities to fit in and work together 
smoothly." 

YOUR CAREER 

"I came to American Canyon in October, 1993 as Finance 
Director. I love this community and feel my talents and experi- 
ence are a good fit here. The Council promoted me to City 
Manager about five years ago. 

"My degree is in Public Administration from Cal State Fresno. 
I interned there first in the County Personnel Office and then 
with City of Fresno Parks Department. 

"My first assignment was as an analyst in the City's police 
department. Management discovered it was cheaper to put an 
analyst in that position than a sworn officer, and they got better 
job quality. I served in a number of departments within the City 
of Fresno - Personnel, Public Works, General Services and 
Finance, spending a total of ten years there. 

"Then I moved to the City of Atascadero as Administrative 
Services Director, with management responsibilities for Finance 
and Personnel. I worked there for five years, from 1988-1993. 
Working in a new city - Atascadero was only 10 years old at 
that time - provides the opportunity to establish and imple- 
ment new systems. It was experience that serves me well here 
in American Canyon. Those years were boom and bust years in 
the economic cycle. I learned that citizens expect the City to 
have a budget reserve, a nest egg for a rainy day. So I believe 
that part of the responsibility of the Finance officer is to accom- 
modate this need - spend less in the good times in order to 
accumulate a reserve for use when the economy takes a 
nosedive. 



"From the human factor point of view layoffs are de-moraliz- 
ing, they cause havoc within the city and they ruin families. I 
believe it is a city manager's responsibility to anticipate financial 
problems and protect the organization and its employees. 

"The economy is good now, revenues are good, and in 
American Canyon we are setting money aside where we can. 
An example is in our benefits area, specifically medical retire- 
ment costs. PERS is doing well in the stock market and has 
reduced the service charges to the City from seven to three 
percent. However, we still charge our budget the seven per- 
cent as a hedge against an economic turndown. The savings are 
then kept in a special reserve in case of future increases." 

COUNCIL RELATIONS 

"Things are okay. The City Council recognizes that the City is 
moving in the right direction. I push the envelope more than is 
safe for a city manager, but it is working out. I will advocate for 
issues I think are important, and come back with ideas two or 
three times if rebuffed at first. 

"During my first few years here, the Council and I were 
cleaning up the messes of my predecessors. We worked out 
the rough edges between us. I believe that both the City 
Council and I have moved to the middle over the years. I know 
that I am more of a diplomat today than I used to be. 

"Today the American Canyon Council is stable and intact, a 
good thing. The first few years after incorporation were unsta- 
ble, with frequent city management changes. It used to be a 
joke with the County CAO - How many city managers has 
American Canyon had? I believe I have brought stability with 
maximum flexibility." 

FINAL THOUGHT 

"One year in a new city is like three years in an established 
city, with the extra need to establish policy and set procedures. 

"American Canyon is finally getting retail activity. We hope to 
get a Safeway store soon." 




BIOTECH FACILITIES 



by Ken Dunbar 

Public and private funding for biotechnology compa- 
nies grew from $17.1 billion in 1999 to $41.8 billion 
in 2000. Over the last three years, the biotech indus- 
try experienced an influx of venture capital flowing into star- 
tups as well as large pharmaceutical companies and larger 
biotech companies beginning to acquire smaller ones. 
Anticipated trends for 2001 include domestic mergers, 



acquisitions, and product purchases and 
American companies purchasing foreign 
companies with good values that haven't 
experienced the appreciation in the public 
markets that many U.S. companies have. 
Biotech stocks will also react favorably to 
lower interest rates as future projected 
earnings are discounted back to today's 
values. 

A mature turning point has now been 
reached in the fragmented biotech industry 
as larger companies join forces to achieve 
critical mass. The marketplace is starting to 
experience the merger-of-equals concept 
wherein two mid-size biotech companies 
unite to become a potential top-tier com- 
pany. The growth-through-acquisition strat- 
egy that has been long a standard practice 
could become common practice in the 
biotech industry. 



Regional Factors 

The San Francisco Bay Area is a progres- 
sive region providing the single best loca- 
tion for biotech activity by combining a 
good climate, world-class labor pool, and 
access to internationally recognized biolog- 
ical research centers. Driven by the Bay 
Area's proximity to several world-renowned 
research centers and Silicon Valley, the 
number of new biotech companies enter- 
ing the Bay Area market ranks it among the 
leaders in biotech development. 

But for the biotech industry to grow in 
the Bay Area, the following factors must be 
in place: 
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> Local and state tax and resulatory 
incentives 

> Sensitivity of city and county govern- 
ments to the industry's fast-track needs 

> Plentiful, reliable, and affordable 
sources of water, gas and electricity 

> Community college technician training 
programs 

> A willingness by established biotech 
companies to collaborate with startups 

> Affordable housing and reasonable 
commutes for employees 

> Locations providing facility cost savings 
and future growth and expansion. 

Impact on Real Estate 

As the biotech industry evolves, the need 
for specialized buildings to accommodate 
their unique requirements will become 
greater than ever. With one of the largest 
concentrations of leading-edge research 
facilities, the area's biotechnology infrastruc- 
ture exceeds that of many other markets. 
However, its future success will rely heavily 
on the ability of area developers to antici- 
pate and address the changing building 
requirements of startups and large estab- 
lished biotech companies alike. 

The compounds, chemicals, and biologi- 
cal materials biotech companies work with 
on a daily basis must be rigorously managed. 
Consequently, due to the many regulatory 
agencies involved, their facilities are com- 
plex to build. 

Startups can utilize incubator space with 
laboratory and office space designed specif- 
ically for biotech companies. These spaces 
offer competitive rents, laboratory facilities, 
fully equipped conference rooms, and 
shared fax and copy facilities. A variety of 
| support services, including in-house mentor- 
ing, business seminars, and a strong and 
active board of directors, are also typically 
available. 



Design Considerations 

Biotech companies, particularly those with 
chemistry laboratories and biosafety cabinets 
where tissue work occurs, use a lot of air. Thus, a 
major design consideration for biotech buildings 
involves heating, ventilation, and air conditioning 
systems designed for "one-pass" air. One-pass air 
is not recirculated, but scrubbed of contaminants 
and then exhausted into the atmosphere. To help 
accomplish this, the air handling systems are 
unusually large, using 18- to 24-inch diameter 
ducts compared to the 6- to 8-inch ducts found 
in office buildings. 

Other design considerations revolved around 
equipment usage. Biotech scientific equipment 
uses a lot of electricity and is both heavy and sen- 
sitive to vibrations, requiring floor load levels of at 
least 100 pounds per sq ft compared to 75 
pounds or less in office buildings. The combina- 
tion of these stronger floors and taller floor heights 
can add cost to the development of a biotech 
R&D building. New biotech R&D facilities typically 
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incorporate a concrete second floor with a load 
capacity of 125 pounds, 14-foot ceilins heishts, 
and 3,000-amp electrical capacity. 

Tenant improvements can also include such 
unique buildins requirements as vivariums, which 
are live animal rooms, masnetic resonance imag- 
ing rooms, and biological and chemical laborato- 
ries. These specialized laboratory improvements 
are very expensive, generally ranging from $100 to 
$150 per sq ft. 

It is often more cost effective to design these 
facilities from the ground up rather than adapt an 
existing facility. However, former industrial build- 
ings have successfully been converted to biotech 
applications. One consideration in a renovation 
project is the provision of adequate parking, 
where up to a four-to-one ratio (four parking 
spaces per 1,000 sq ft) is often required in 
contrast to the lower ratio provided by former 
industrial use. 
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Landlord/Tenant Focus 

Often biotech companies undertake the 
desisn and construction of their facilities on 
a leap-of-faith basis. If they plan to manu- 
facture products themselves - as opposed 
to contractus production out or sellins 
manufactures rights - they must build the 
facility without knowins whether they have 
U.S. Food and Drus Administration approval 
to proceed. Some companies have spent 
upwards of $50 million on a manufactures 
plant only to have their product rejected by 
the FDA. 

Landlords and developers also take a 
leap of faith. Often the biotech company is 
not seneratins any profits when it enters 
into an asreement for a manufactures facili- 
ty. So not only does the landlord have to 
build expensive improvements, it has a ten- 
ant in a nesative cash flow position. 

This is where skilled consultants, includ- 
es the real estate broker, come in. A knowl- 
edseable real estate broker can help edu- 
cate the developer and the lendins institu- 
tion on the tenant's Ions-term viability and 
the depth of the market. The broker can also 
qualify the potential and flexibility of the 
buildins for second-seneration use should 
the tenant not receive FDA approval. 

Developers who want to be on the cut- 
tins edse of this srowins market must dedi- 
cate themselves to understand^ the unique 
needs of biotech companies and translate 
this into tenant improvement buildout and 
the ultimate success of the facility from both 
the landlord and tenant perspective. 

Ken Dunbar is a broker associate with 
Keesan & Coppin-ONCOR International in 
Napa. He can be reached at 707.252.1400. 
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Real Estate Realities 

continued from page 6 

ment and/ or construction that will come 
^ on line in the fourth quarter of this year or 
the first quarter of 2002. Risht now I am 
encourasins new space development, 
which I believe will be well received by 
tenants from the Bay Area. 

"Solano's hish quality of life, impressive 
labor pool and affordable housing are 
leading to tactically smart decisions by 
tenants seeking value-oriented locations. 
Solano has been 'found' as a destination 
location because of value benefits to 
employers and a high quality of life for 
employees. 

"I believe we will see continued strong 
migration through the economic slow- 
down for all these reasons." 

■ Kirk Hull has been a commercial real 
) estate broker working in the Solano County 
area for the past 13 years, focusing exclu- 
sively on professional office buildings. Kirk 
represents the entire Wiseman Company 
office portfolio of approximately 250,000 
sq feet, and he also represents third party 
owners and companies. Kirk has complet- 
ed a large percentage of the Class A 
offices leases in Solano County. 

"Currently The Wiseman Company has 
two Class 'A developments under con- 
struction. One Harbor Center, a three story, 
50,000 square foot office building over- 
looking the newly renovated Suisun 
Harbor, and the Napa Professional build- 
ing, a three story, 30,000 square foot office 
building overlooking the Napa river in 
downtown Napa. 

"I am a realistic broker who looks at the 
r large picture. The state and nation have 
been running at such a high pace for many 
years now that it is not realistic to believe 



that this can continue forever. There have been a few signs that the 
market is slowing down but the indicators are still showing a pros- 
perous 2001 . 

"Solano County has a Class 'A vacancy of approximately 1% on 
existing buildings and 5% if the buildings under construction are 
included. Except for One Harbor Center, there will be no new Class 
'A office buildings coming on line in the next 12 months. 

"I am still receiving a high number of inquiries from out of the 
area businesses looking to relocate or expand into Solano County. If 
we encounter a slowdown our market may not be affected greatly 
because we do not have an abundance of new office buildings 
with vacancy as we did in the early 1990's. At that time 150,000 
square feet of new product was being completed. 

"The next year will be interesting. I believe that the dot com fall- 
out and the loss of value to companies brought on by the stock 
market declines have run their courses. We will continue to see 
some downsizing but business is still making money and will con- 
tinue to. Today California has a much different economic base and I 
believe that these economic pillars are strong- information technolo- 
gy, pharmaceuticals and biotechnology- all born in the Bay Area and 
growing throughout the region including Solano County. 
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"Companies have moved to Solano County because of its 
proximity to the Bay Area and the 'quality of life' offered to 
their employees. 

"Energy is a major issue, which is not going to go away 
soon. Building owners are making sure their leases share the 
costs with businesses." 



■ Chuck Krouse owns his own real estate practice and is 
active in northern California with emphasis in Solano County. 
He specializes in commercial land sales and is a consulting 
broker to many national companies and their franchisees 
(Costco, Applebee's, Del Taco, Circle K/76 and others). 
Chuck's territory for corporate clients extends from Marin 
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County to Placer County. 

Another aspect of Chuck's business 
is selling pre-development land for 
residential and retirement housing 
(N.O.C.R.O.C.-Paradise Valley, Burton 
Estates, Village Hill, Georgetown, 
Evergreen, Wildhorse, Poppy Senior 
Apartments) are some of the many 
developments he has been involved 
with. 

"I have received more interest than 
ever before in my 15 years of activity in 
Solano County regarding land for resi- 
dential (subdivision), commercial and 
industrial developments. 

"Later this year, we could see the 
largest auctioneer of large equipment in 
the world, and a horse racing track relo- 
cating from the Bay area, plant their busi- 
nesses in Dixon. The revenue stream 
(property tax, sales tax and TOT tax) to 
Dixon from these two developments 
could allow the City to provide 
enhancements to the quality of life for 
Dixon residents. 

"I believe it is important to follow the 
research that is on-going at the University 
of California Davis campus, which is six 
miles from my office in Dixon. With its 
world-class schools in agriculture, engi- 
neering, medicine and biotechnology, 
the University appears to be becoming 
an economic generator for this region. 
Companies interested in the research 



You can depend on our professionals to get even the toughest jobs done 
. . .we can put all your ideas on paper. 



field often choose to locate operations 
near the researchers, and ample land with 
appropriate zonins is available in the of 
I Dixon-Vacaville area. 

"In terms of the economic slowdown, 
I see a soft landing for the Solano region, 
and I can see no reason to believe the 
economic growth here will not continue." 

■ Steve Spencer is an owner/ broker 
with Premier Commercial in Fairfield. He 
is also an owner of Gateway Realty, a resi- 
dential brokerage. Premier's primary mar- 
ket is Solano County and the community 
of Winters, located in Yolo County. 

"Winters is on our radar screen primari- 
ly for unimproved land for residential 
development. It's hard to find in Solano 
yet there is plenty of appetite for it. 
Developers are looking at Winters for the 
long-term because nothing else is avail- 
able in the short-term. 

"This year is pretty good for our busi- 
nesses. The market is strong with a lot of 
investment activity. Some big leases have 
been signed recently which will assure 
that most of the planned new office 
buildings will move forward. Financing a 
project requires about 50 - 60% pre- 
leasing, which I believe will be achieved 
quickly. 

"If there is a cloud over continued 
strong activity, it's the statewide power 
situation. Large employers have quit 
expanding in the state. They have limited 
patience and will move elsewhere if the 
reliability of power is not assured. That 
could lead to economic collapse. There 
is, however, a lot of pressure to create 
viable alternatives." 

■ Don Matthews is a broker with 
Coldwell Banker Northbay in Vacaville. 

continued on page 20 
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Premier Commercial 

MDMSF, LLC purchased a 2,736 sf office building 
at 181 Butcher Road in Vacaville from Butcher Road 
Partners. Ron Waslohn represented the sellers. 



Edward D. Jones leased @780 sf of office space at 600 Nut 
Tree Road, Suite 160 in Vacaville from Nut Tree Professional 
Center. Ron Waslohn represented the lessor. 

Premier Commercial represented Wells Fargo Trust in 
the sale of 1 .88 acres of land at 190 Butcher Road in 
Vacaville. Ron Waslohn and Kevin English represented 
the seller. 

Min and Soo Won purchased a 1 1 .425 sf office building at 
934 Missouri Street in Fairfield from Heritage Financial 
Corporation. Ron Waslohn represented the seller. 

Scott Sherman DBA Rep Works leased 1,421 sf of office space 
at 2202 West Texas Street, Suite B in Fairfield from G&K 
Properties. Ron Waslohn represented the lessee and Tony 
Rader represented the lessor. 



DEAL 




George Konstantinopoulos leased 2,200 sf of 
industrial space at 108 Railroad Avenue, Suite G 
in Suisun. Ron Waslohn and Kevin English represent- 
ed both the lessee and lessor. 



Romeo and Maria Tabije purchased a 2,376 sf office build- 
ing at 173 Butcher Road in Vacaville from Butcher Road 
Partners. Ron Waslohn represented the sellers and Tony Rader 
represented the buyers. 

Trinity College leased @2,200 sf of office space at 804 Texas 
Street in Fairfield. Ron Waslohn represented the lessee. 

Keegan & Coppin Co+, Inc. 
ONCOR International 

Family Car Care Center purchased a 10,000 sf industrial build- 
ing at 320 Mississippi Street in Vallejo. Broken Ronald 
Stauber. 

€©ldw<Efll imkt? 

Wells Fargo Bank leased 6,092 sf at 120 Browns Valley Road in 
Vacaville. Hal Alpert represented the lessor. 



Prudential Financial Services leased 773 sf at 
479 Mason Street, Suite 213 in Vacaville. Hal 
Alpert represented both the lessee and 
| lessor. 

Families First leased 1,900 sf at 2500 North 
Texas Street in Fairfield. Bill Bassett repre- 
sented both the lessor and lessee. 

Pacific Bell Yellow Pases Services leased 
2,800 sf at 148 Browns Valley Parkway in 
Vacaville. Ray Shamieh 
represented the lessee and Hal Alpert was 
the listing agent. 

Hearn Construction 

Hearn Construction was awarded the con- 
tract for the HeritageHouse structural framing 
and the mounting of a mural in honor of the 
Pony Express stop in Vacaville, 1860-1861 . 
The project consists of new structural fram- 
ing and front facade. 

I Hearn Construction was awarded the con- 
tract for the renovations and construction of 
new offices for the Federal Express home 
delivery facility in Benicia's Industrial Park. 

Colliers International 

Panda West Power leased 15 acres within 
the Lambie Industrial Park from Richard 
Emigh for three 50 megawatt power plants. 
Brokers: Brooks Pedder and hilip Garret. 

Cresco leased 9,200 sf from CDCS at 393 
Watt Drive in Fairfield. Broker: Jon Quick 

GE Energy Rentals leased 14,040 sf and 2 
acres year at 4501 California Court in Benicia. 
Brokers: Brooks Pedder and Philip Garrett. 

Thomas McLaughlin purchased a 43,000 sf 
building at 5100/5150 East Second Street in 
Benicia. Brokers: Brooks Pedder and Philip 
Garrett. 

Interiors Pinache leased 5,200 sf at 495-A 
Edison Court in Suisun. Broker.- Jon Quick. 
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tel: 925 / 275 1754 • mobile: 707 / 888 9754 
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Real Estate Realities 

continued from page 17 

He is a tenant representative in the office and 
industrial market, working primarily the 
Solano County area. Don's niche is his ability 
to offer full-services to clients, including 
direct assistance on the housing side through 
the residential office of Coldwell Banker. 

"2001 is a very good year for me. I have 
found sufficient inventory to meet client 
needs. I am optimistic about next year as 
well. However, increasing traffic congestion 
and the current power situation could be 
yellow flags if left untended. 

"I work with savvy owners, and in Solano 
have excellent location and affordable pric- 
ing on my side. The economy is healthy here 
and I don't see any major bumps in the 
road." 

■ Don Theile is a Principal of Commercial 
Real Estate Services who markets all of 
Solano County. He leases and sells land and 
buildings, primarily industrial but also some 
office. Don's niche is helping his clients' work 
through the entitlement and permit process- 
es of cities and other agencies to get pro- 
jects off the ground. 

"Solano County today is positioned to take 
advantage of the Greater Bay Area market. 



The high costs of space, lack of available 
inventory, crowded conditions and conges- 
tion in the rest of the Bay Area are driving the 
appeal of locations in Solano's cities. Solano 
hasn't seen traffic like I see every day on the I- 
680. And it's worse in Southern California. 

"Solano offers great access to anywhere - 
the I-505, 1-80, 1-680, and Highway 12. It's 
located in the middle 
of everywhere. The location is boosted 
by the pro-business attitude of Solano's cities. 

"Solano offers a golden opportunity for 
companies to bring jobs to where people 
already live. Employees can afford to buy 
homes in Solano, because housing costs are 
so far below the rest of the Bay Area. You can 
still find a home in the mid-$100,000's in 
Solano. And there are good executive hous- 
ing choices. 

"Solano has more amenities today that are 
attractive to families - golf courses, delta 
recreation, 1,000 miles of waterways, fishing, 
boating, and Lake Berryessa recreation, to 
name a few. 

"I see the prosperity continuing next year, 
unless the energy shortfall continues with 
rolling blackouts. The unreliability of power is 
very costly to business. We could see manu- 
facturers leave if the situation isn't turned 
around." 



SolanoFirst thanks the brokers who commented in this issue's Real Estate Realities story. 
They can be reached as follows: 

Bret De Martini — 925.274.2480 Brooks Pedder — 707.863.01 88 

Bret.DeMartini@Grubb-Ellis.com Bpedder@colliersparrish.com 



Phil Garrett — 707.863.0188 
Pqarrett@colliersparrish.com 

Kirk Hull — 707.427.1212 
Khull@wisemanco.com 

Chuck Krouse — 707.678.0500 
Chuckkrouse@onramp1 1 3. org 



Steve Spencer — 707.422.1725 
Steve@qatewavrea I tv. net 

Don Theile — 707.480.2749 

Ron Waslohn — 707.436.7300 
Ron@premiercommercial.net 



Don Matthews — 707.448.8422 
Matthewsdon@msn.com 




Solano County Locations 

Fairfield Branch - 1455 Oliver Rd. 425-2900 
Vacaville Regency Park Branch - 661 Elmira Rd. 447-1400 Downtown Financial Center - 555 Mason St. 447-8600 

Dixon BramiGlhi - 195 N. First St. 678-4422 




A Well-Managed Company 



1 nn 

H BEST COMPANIES TO WORK F0R| — 

FORTUNE" 



A Good Employer 




A Caring Neighbor 



$435,000 Valero Campaign 




All To Better Serve 
Solano County! 



Valero we're proud of the honors we've received. But we take the greatest 
pride th what we have always done and will continue to do - working to 
^^ffodtice environmentally clean fuels in an environmentally clean plant, 
and supporting the continued growth and prosperity of Solano County. 



-4UWLERO 

REFINING COMPANY- 



Benicia Refinery Community Relations 707-745-7534 



rjgjfi SEDCORP 

424 Executive Court North, Suite C 



Suisun, CA 94585 



Return Service Requested 



Vacaville Public Library 
1020 Ulatis Dr 
Vacaville, CA 95687-9499 
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Vacaville Public Library 
1020 Ulatis Drive 

JUN 0 2 2001 
Vacaville, CA 95687 
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